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BRAINSTORM OF IDEAS

MUSIC VIDEO 
COLDPLAY - PARADISE

THEMES: 
EXPLORATION 
ADVENTURE 

THE UNKNOWN 
FREEDOM

SETTINGS: 
OREWA BEACH & ESTUARY 

DEVONPORT TUNNELS 
SHAKESPEARE REGIONAL PARK 

AUCKLAND CITY

PROPS & COSTUMES 
NORMAL CLOTHES 

ANIMAL COSTUMES? 
NO MAKEUP

STORYLINE 
A PERSON ESCAPES FROM A BLACK 
AND WHITE, DESERTED AREA INTO A 

BEAUTIFUL WORLD FILLED WITH 
COLOUR



CONCEPT

TYPICAL CODES & CONVENTIONS OF POP MUSIC VIDEOS
Camera Lighting Sound Mise en scene Editing 

Fast cutting. 
Variety of shots. 

Generally there are 
tracking shots showing the 

movement of the singer, 
but a stationary tripod is 
rarely used because is 

makes the shots look less 
energetic.

Generally 
bright & 

colourful.

Sometimes 
there is ambient 
noise of a party 

or another 
setting before 

the video starts.

People wearing popular 
clothes or costumes. 
Often set at parties or 
social gatherings, so 
props include cups/

bottles of drink, 
phones.

Generally cut quickly. 
Often cut to the beat. 

Often includes a montage or 
cross cutting. 

Transitions other than cuts or 
fades are generally kept to a 

minimum because they detract 
from the video and divert the 

viewer’s attention.



CONCEPT

SONG CHOICE & CONCEPT

‣ The concept for my music video is: The video will begin in a black and 
white, dark environment (the Devonport tunnels - see my photo). A 
person will walk through the tunnels for approximately 30 seconds 
before finding an exit and escaping into a brightly coloured 
environment. I will then film a lot of timelapses around the Hibiscus 
Coast and in Auckland (such as the Auckland cityscape, the Orewa 
Estuary and the beach). These will be intercut with extreme wide shots 
of the main subject exploring the landscape. 

‣ My song choice is Coldplay - Paradise. 

‣ This will appeal to my target audience because it will be visually 
appealing and portray a simple message. 

‣ The genre of this song is pop/alternative rock.



TARGET AUDIENCE & TONE

TARGET AUDIENCE & TONE

Target Audience: 

‣My target consumers/audience are fans of the current songs of Coldplay and other pop/alternative rock bands, 
who are generally teenagers. 

‣This music video will appeal to them because it will communicate a clear and simple message in an entertaining 
way. 

Tone: 

‣The tone of my music video is uplifting and bright in most places. 

‣This tone will be created by the timelapses I film, which will be colourful and showcase beautiful locations.



SETTING & THEME

SETTING & THEME

Setting 
‣ The setting/set ups for my music video are the Devonport 

tunnels, various locations around Orewa (such as the 
beach, estuary and reserve area), and other locations in 
Auckland city. 

‣ These settings appeal to my audience and/or fits with the 
product because Paradise is a song about adventure and 
appreciation of the natural and cultural surroundings.  

Theme: Exploration and adventure. 
‣ I will create this theme by showing a person wandering 

through the natural surroundings.



SETTING PART II

SETTING PART II

Elaborate on the different setups you would cut between and why. 
‣ I would have some shots within my video that are in real time, 

with the main subject walking through them. I would use jump 
cuts at the key beats of the song to speed the person’s walking 
up and ensure that the viewer’s attention is not lost. 
Sometimes, after the subject has walked through the frame I 
would keep the camera rolling and speed the shot up to create 
a time-lapse.  

‣ Other times, I would cut to another time-lapse in a different 
location (without the subject), to add variation to the video. I 
would probably end the video with a time-lapse of a sunset 
that fades to black, or a shot of the night sky. 



SETTING & THEME

COSTUMES & STRUCTURE

Costumes: 
‣ The actor’s costumes, props, hair, and makeup will be everyday clothes. No props or makeup will be used. 
Structure 
‣ The structure of my music video will be a very basic narrative. I have chosen this because I don’t want the video 

to be too involved. Rather, it should be as visually appealing as possible but still communicate a simple 
message.


